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A In this presentation, we will share a brief profile and insights of the
consumers in Kuwait, Saudi Arabia and the U.A.E.

A We will also make some comparison of these consumers against the
consumers in Malaysia

A It is hope that by the end of this presentation, the audience will get a
surface understanding of the consumer behavior and demographics
In the respective countries
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Every country is unique!
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AThe MENA region is a large area comprising around 20 countries,
with a population of around 400 million people

AThough the countries have many things in common and are often
grouped together, each market has its own unique characteristics
and tastes
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